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AYOUBI, C., PEZZONI, M. and VISENTIN, F. (2017). At the origins of learning: Absorbing

knowledge flows from within the team. Journal of Economic Behavior and Organization, 134, pp.
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Conferences

AYOUBI, C., LAZAR, M., LIFSHITZ, H. and EMINA, H. (2025). Would Archimedes Shout "Eureka" if
He Had Google? The Transformative Impact of Algorithms on Expertise in the Innovation Process.
In: 2025 Institute for Operations Research and the Management Sciences (INFORMS)
Organization Science Winter Conference. Los Angeles.

Press

AYOUBI, C. 2026. Breaking Out of Bubbles Created by Innovating with Algorithms: Search engines
and Al tools aren’t usually designed for creativity. February.

AYOUBI, C. (2026). 550 innovations testées en entreprise: « Les équipes humaines dotées d'lA ont
trois fois plus de chances de produire des idées exceptionnelles ». Les Echos.

17/03/2026 Charles AYOUBI page 2/2



