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EDUCATION
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Conferences
AYOUBI, C., LAZAR, M., LIFSHITZ, H. and EMINA, H. (2025). Would Archimedes Shout "Eureka" if
He Had Google? The Transformative Impact of Algorithms on Expertise in the Innovation Process.
In:  2025  Institute  for  Operations  Research  and  the  Management  Sciences  (INFORMS)
Organization  Science  Winter  Conference.  Los  Angeles.
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Press
AYOUBI, C. 2026. Breaking Out of Bubbles Created by Innovating with Algorithms: Search engines
and AI tools aren’t usually designed for creativity. February.
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